
Cinema Advertiser Pack



Welcome to the world 
of cinema advertising

Research shows that 89% of cinemagoers watch all of the 
cinema on-screen advertising. 

Why is cinema advertising effective?

Cinemagoers often feel an emotional and engaging connection Cinemagoers often feel an emotional and engaging connection 
to their cinema experience. This experience makes them more 
receptive to an advertiser’s message. These ads are also 
delivered to a captive audience who are free from other 
distractions that prevail in a day-to-day environment such as 
mobile devices and tablets.

The facts:

Unlike other forms of advertising cinema gets the 
audience's undivided attention.

Cinemagoers are in a positive mind-set geared towards 
entertainment, leading to improved effectiveness and 
brand perception of your advert.
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A unique opportunity
Our venue

The Sussex Exchange is a unique venue within the East Sussex area. 
It offers a range of services and is open to both local businesses and 
the general public:

Conference Facilities  |  We offer a range of conference rooms that 
are available for businesses and private event hire.

Restaurant/BarRestaurant/Bar  |  Our in-house restaurant and bar offers great food 
to accompany all the other facilities.

Luxury Cinema  |  Our cinema is designed for those who want more 
from their cinema experience, more privacy, larger seating and the 
latest in audo/visual technology.

Our vision

Since acquiring The Sussex Exchange we have already made Since acquiring The Sussex Exchange we have already made 
significant improvements to all aspects of the centre, our goal within 
the next year is to become the go-to place in East Sussex for luxury 
entertainment and dining. With the unique services on offer all under 
the same roof it will bring more and more local customers to the 
venue as we continue to expand, we hope that you will join us...
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What we offer Your target audience

Prime time advertising space, prior to all showings

Our luxury cinema will be open to the public 7 days a week,
it will have from 3-5 showings per day with an approximate 
audience of 35-40 people per showing.

Our showtimes and volume of potential customers will also Our showtimes and volume of potential customers will also 
increase during big box office movies and also special events 
throughout the year, for example, christmas, valentines day, 
halloween, mothers day, fathers day etc..

This enables you to target a whole range of local customers 
from all different age ranges and demographics.

The best type of customer for your business

Our state-of-the-art cinema is a luxury experience for our Our state-of-the-art cinema is a luxury experience for our 
customers, it has been designed for those who wish to partake 
in a more private and worth while cinema experience. Therefore 
your target audience will most likely be keen buyers in the 
current market, who will be more suseptable to advertising
and/ or branding of your local products & services.

Demographics research figures 2013-2014, audience shown is based on a 6 month advertising period.

28K
Local Viewers

£4.93

50% 35% 15%

£0.03

Cost Per Day

Hastings, St Leonards, Bexhill & Battle Eastbourne, Rye Sussex

Per Viewer

20-45

Key Age Range
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Pricing options
Here you can see our two pricing options, the minimum term we 
currently offer is our 6 month advertising package.

What you get...

Minimum of 3-5 showings of your video advert per day, 
additional showings will also be scheduled for public 
holidays and special events taking place.

An additional advert creative that will be published on our 
website, shown to all users who both browse our website 
and pre-book online.

30 Second Advert           60 Second Advert

All pricing is excluding VAT at 20%, please see our creative guidelines for advertisement requirements.

£149
Per Month

£298
Per Month
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If you do not currently have a video advertisement, we are able to help, we 
are currently working in partnership with Ignite Films a local video 
production company to produce creatives for our clients.

They offer the following services:

If you would like to discuss your requirements for a high quality video 
advertisement, please visit: www.ignitefilms.co.uk.

Production examples can be found at: www.ignitefilms.co.uk
also: also: www.thesussexexchange.co.uk/dev/new-year-at-the-sussex-exchange

Quote “The Sussex Exchange” when enquiring

Video Production from
Ignite Films10%OFF

Creative Guidelines No Creative, No Problem

High quality video

Maximum length

Advertising standards

When supplying your advertisement we have 
certain guidelines to follow to ensure that the 
quality of creatives and how you are portrayed is 
in line with our luxury entertainment service, 
please see our main requirements below:

Adverts must be supplied in HD Video Format
(other formats such as low quality video or slideshow 
presentations will not be accepted)

Your video must be no longer than your chosen length 
(30/60 seconds), if you wish to exceed this time, please 
talk to a member of our team regarding costings.

Please ensure that advertisements do not contain anything 
offensive or illegal. We also have to take into consideration 
the presence of young children in some of our screenings.

Submission of your advert
Your video must be supplied on either a CD/DVD or USB 
Drive. Submission of your creative must be received 48 
hours prior to your campaign start date, due to scheduling.

On site HD filming of your new creative.

Post production editing of your final advertisement.

Content such as your company logo and any additional images
and/or audio can be supplied during post-production.

A copy of your advert for use in other media, TV, online etc.
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Business details Campaign options

Confirm order

Point of contact

Advertiser application If you are interested in becoming a partner, please fill in your details below and confirm your advertising campaign.

Business name:

Trading name:
(if applicable:)

Business address:

Nature of business:

Full name:

Position:Position:

Tel/Mobile:

E-mail:

Advertising package:
(6 month rolling contract)

Video production:
(Via our partner “Ignite Films”)

Start date:

Advert website link:
(also for website advert)(also for website advert)

Payment method:
(6 months due in advance)

You have read and agree to our Advertising Terms & Conditions:

Signature:

Print name:

Date:

We operate a 6 month rolling contract for our cinema advertising agreement, full payment of either £894 (30 
second creative) or £1788 (60 second creative) must be made in full prior to the start of your campaign. 
Please see our Advertising Terms & Conditions. Cheques are to be made payable to “Fakhoury Group Limited”

30 sec advert
£149 pm

60 sec advert
£298 pm

Card
Payment

Bank
Transfer

Cheque

Yes Not Required

ASAPDD  MM  YY

DD  MM  YY

or



Cinema Advertising Term & Conditions

1 Overview

1.1 The purpose of this advertising policy (this “Policy”) is to set out the requirements for (an “Advertisement”) from an advertiser (the 
“Advertiser”) to be exhibited in a cinema owned and operated by the Fakhoury Group Limited (“FGL”).

1.2 (“The Sussex Exchange”) refers to a trading name and business premises owned and operated by FGL, located at Queensway, St 
Leonard's on Sea, East Sussex, TN38 9AG.

1.3 “Partners” shall refer to “Ignite Films” who are a recommended supplier of video production services by FGL for the purpose of creation 1.3 “Partners” shall refer to “Ignite Films” who are a recommended supplier of video production services by FGL for the purpose of creation 
of advertising material for use with the Services provided under these terms.

1.4 “Cinema” refers to the cinema located at The Sussex Exchange, Queensway, St. Leonard's on Sea, East Sussex, TN38 9AG.

1.5 “Advertiser” shall mean the Advertiser (or any person acting on behalf of and with the authority of the Advertiser) as described on any 
quotation and/or application for advertising services provided by FGL.

1.6 “Service” shall mean all Services (including, but not limited to, advertising, display schedules and optional production of advertising 1.6 “Service” shall mean all Services (including, but not limited to, advertising, display schedules and optional production of advertising 
material) supplied by FGL and its Partners.

1.7 “Creative” refers to the video advertisement that is to be provided by the Advertiser, this must meet our creative guidelines in accordance 
with clause 5 of this agreement.

1.8 “Price” shall mean the price payable for the Services as agreed between FGL and the Advertiser in accordance with clause 6 of this 
agreement.

2 Acceptance

2.1 The Advertiser’s acceptance of Services supplied by FGL in respect of the Cinema shall constitute acceptance of the terms and conditions 2.1 The Advertiser’s acceptance of Services supplied by FGL in respect of the Cinema shall constitute acceptance of the terms and conditions 
contained herein.

2.2 Upon acceptance of these terms and conditions by the Advertiser the terms and conditions are binding and can only be amended with the 
written consent of FGL.

2.3 Where more than one Advertiser has entered into this agreement, the Advertisers shall be jointly and severally liable for all payments of 
the Price.

2.4 The Advertiser agrees to supply a Creative that meets the guidelines set out by FGL in accordance with clause 5 of this agreement, prior 2.4 The Advertiser agrees to supply a Creative that meets the guidelines set out by FGL in accordance with clause 5 of this agreement, prior 
to the start of the campaign.

3 Service Providers Responsibilities

3.1 FGL agrees to show the Advertisers advertisement prior to all screening shown at the Cinema located at The Sussex Exchange. This 
advertisement will be shown each time for the agreed period of up to “30” or “60” seconds in accordance with the Advertisers agreed 
campaign options and supplied Creative.

3.2 If the Advertiser requires more time than the agreed period, this will be subject to FGL’s approval and additional cost.

3.3 The Advertiser agrees that the Advertisement will be shown in accordance with the Cinema schedule. This schedule is under the control 3.3 The Advertiser agrees that the Advertisement will be shown in accordance with the Cinema schedule. This schedule is under the control 
of FGL and may be subject to un-scheduled changes due to special events and/or seasonal promotions.

3.4 FGL agrees to show the Advertisers advertisement prior to all screenings, the frequency of these screenings will increase on some 
occasions due to clause (3.3) but the advertisement will never be shown less than three (3) times per day.

3.5 The Advertiser agrees that other advertisements from other Advertisers will be shown either prior or immediately after said Advertisement 
has been displayed, in accordance with FGL’s schedule.

3.6 It will be at FGL’s sole discretion as to how many additional Advertisers are shown prior to any one screening at any time.3.6 It will be at FGL’s sole discretion as to how many additional Advertisers are shown prior to any one screening at any time.

3.7 FGL cannot be held responsible for not providing services in accordance with these terms due to aspects that are beyond our control 
(including, but not limited to, power cuts, fire, flood and technical equipment failure).

3.8 The Advertiser agrees that personal and/or company information provided may be used and retained by FGL or the purposes of providing 
the services outlined within these terms and conditions.

3.9 FGL will not be held liable for services provided by our Partners, in relation to pre-production or post-production of Creative(s) for use in 
our advertising service.

3.10 FGL will not be held liable for copyright disputes and/or infringement regarding Creative(s) provided by Advertisers for use with our 
service. 

4 Advertisers Responsibilities

4.1 The Advertiser agrees to supply the Creative as a HD video file, on either a CD/DVD or USB Drive, this must be supplied 48 hours prior to 
the Advertiser’s campaign start date.

4.2 If the Advertiser does not supply a valid Creative 48 hours prior to the start date of the campaign, FGL reserves the right to move or 4.2 If the Advertiser does not supply a valid Creative 48 hours prior to the start date of the campaign, FGL reserves the right to move or 
postpone an Advertiser’s start date in line with its current schedule.

4.3 The Advertiser shall give FGL not less than fourteen (14) days prior written notice of any proposed change of ownership of their business 
or any change in the Advertiser’s name and/or any other change in the Advertiser’s details (including but not limited to, changes in the 
Advertiser’s address, contact numbers, or business practice).

5 Creative Requirements

5.1 The Creative must be supplied in a HD video format (low quality video, slideshow presentations and static image adverts will not be 5.1 The Creative must be supplied in a HD video format (low quality video, slideshow presentations and static image adverts will not be 
accepted).

5.2 The Creative must not be, nor contain, anything that is defamatory of any person or is indecent or obscene; and must not breach any 
advertising industry standards.

5.3 The Creative must not contain information that is misleading or deceptive which is likely to deceive or mislead consumers for a particular 
product, service or discount on offer by the Advertiser.

5.4 FGL reserve the right to stop a Creative being shown at any time if the Creative is found to violate any of the requirements outlined in these 5.4 FGL reserve the right to stop a Creative being shown at any time if the Creative is found to violate any of the requirements outlined in these 
terms and conditions. If this is the case, the Advertiser will be asked to either edit the existing Creative to remove the violation and/or supply 
a new Creative in order to continue advertising as per the agreement.

6 Payment

6.1 This advertising agreement is for a fixed term of six (6) months, the price per calendar month will be one of the following options specified 
by the Advertiser:
a) £149 for a 30 second advertisement
b) £298 for a 60 second advertisementb) £298 for a 60 second advertisement

6.2 Payment up front for the full 6 (six) month period is required prior to the Advertisers campaign start date, this is either be a total of £894 
(for a 30 second advertisement) or £1788 (for a 60 second advertisement).

6.3 Payment will need to be made by either credit or debit card, cheque, or by bank transfer.

6.4 If the Advertiser wishes to extend this fixed 6 (six) month period it will be at the discretion of FGL and may be subject to additional cost.

7 Cancellation

7.1 Cancellation of this agreement will only be accepted prior to the first screening of the Advertisers Creative. Requests made after this time 7.1 Cancellation of this agreement will only be accepted prior to the first screening of the Advertisers Creative. Requests made after this time 
will not be accepted and your advertisement will continue to be shown at each screening as per this agreement.

7.2 If for any reason the Advertiser wishes that said Creative is no longer shown to audiences after the first screening, a request must be put 
in writing to FGL. However the Advertiser will not receive a refund of any monies paid for the six (6) month period.

8 General

8.1 FGL reserves the right to review these terms and conditions at any time. If, following any such review, there is to be any changes made, 8.1 FGL reserves the right to review these terms and conditions at any time. If, following any such review, there is to be any changes made, 
such change(s) will take effect from the date on which FGL notifies the Advertiser of such change(s).

Cheques are to be made payable to “Fakhoury Group Limited”
Bank details for transfers: Sort Code: 309766  Account No: 47541560
Credit/debit card payments, please call our team on 01424 858461


